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New ADO-E330 Dumps For Preparing Adobe Campaign Certified Adobe Exam Well

Adobe ADO-E330 Exam Syllabus Topics:

TopicDetailsTopic 1- Data Integration: Y our ability to integrate Adobe Campaign Classic with external data sourcesis key here.
This section will test how well you can select appropriate integration techniques and ensure secure connections between
systems. Y ou will also need to understand CRUD processes for external schemas, vital for seamless data management within
workflows.Topic 2- Access Management: This ADO-E330 topic evaluates your knowledge of configuring security settings
and managing operator access within Adobe Campaign. Y ou must demonstrate how to align access settings with solution
design documents, configure access via the Campaign Control Panel, and understand the limitations of data partitioning. This
ensures that you can securely manage resources in a complex system environment.Topic 3- System Configuration: In this
ADO-E330 topic, Adobe Campaign Classic developers will be tested on the ability to configure and troubleshoot Adobe
Campaign Classic at the system-wide level. Thisinvolves understanding default settings, implementing use cases, and
creating custom configurations, which are key for optimizing campaign functionality. Y our ability to identify the right
Campaign Control Panel configuration feature in a given scenario will demonstrate your skills as a developer.Topic 4-
Customization: Customization is crucial in Adobe Campaign development. Here, devel opers will need to show their expertise
in designing data models and implementing APIs. Adobe Campaign Classic developers will aso be tested on the knowledge
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of using JavaScript and SQL functions, applying best practices for workflows, and integrating libraries into different
campaign components. Thisisavital part of enhancing campaign efficiency.

NEW QUESTION 14

A developer isusing atest activity to verify if the result is generated or not. Which test condition should be used?

* vars.recCount <0

* vars.recCount >0

* vars.Count > 0

The Test Activity in Adobe Campaign Classic is used to verify conditions within aworkflow. When the objective isto check
whether aresult has been generated, the condition should confirm that the record count (recCount) is greater than zero:

* Condition Explanation:vars.recCount holds the count of records returned by the workflow segment. If vars.recCount > 0, it
indicates that records have been found, meaning the result is generated. Thisis the standard check to verify the presence of datain
the context of the workflow.

Thus, vars.recCount > 0 is the appropriate condition to verify if there is a non-zero result.
NEW QUESTION 15

In V8 Adobe Campaign Classic, data from local PostgreSQL tablesis not being replicated to the Snowflake database. Which OOTB
workflow should the devel oper ook at to troubleshoot the issue?

* Replicate FFDA Data (fdaReplicate)

* Replicate Reference Tables (ffdaReplicateReferenceTables)

* Replicate Staging Data (ffdaReplicateStagingData)

NEW QUESTION 16

An Adobe Campaign and Analytics customer wants to capture any website visitors who start their online shopping checkout process
but do not successfully complete the shopping experience and abandon their shopping cart before completion. The customer wants
to use these website visitor details to create a remarketing solution to contact those visitors about their incomplete purchases.

Which Campaign capability should the devel oper recommend to address this need?

* Landing page capture forms

* Externa Signals

* Experience Cloud Triggers

* Marketing Workflows

To capture website visitors who abandon their shopping cart and use that information for remarketing, Experience Cloud Triggers
are the recommended solution within Adobe Campaign. Experience Cloud Triggers allows Adobe Campaign to work with Adobe
Analytics, tracking user behavior in real-time on the website.

When avisitor initiates but does not complete the checkout process, Adobe Analytics can send an abandonment trigger to Adobe
Campaign. Adobe Campaign can then use this data to generate personalized remarketing campaigns, targeting those specific users
based on their incomplete purchases.

While Landing page capture forms can collect data from users, they are not specifically tailored for capturing abandonment data.

External Signals could be used in some scenarios, but they do not provide the same seamless integration with user journey tracking
as Experience Cloud Triggers. Marketing Workflows manage automated marketing tasks but rely on triggers like those provided by
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Experience Cloud for real-time engagement.

NEW QUESTION 17

How does a developer find the SQL name of the outbound worktable?

* ggl.tableName

* activity.tableName

* task.tableName

In Adobe Campaign Classic, the SQL name of the outbound worktable can be accessed using activity.

tableName. This property is part of the workflow activity&#8217;s context and provides a reference to the specific worktable used
by that activity. The worktable is atemporary database table where outbound data (such as target audiences) is stored during the
execution of aworkflow. Accessing this table via activity.tableName is essential for debugging, custom scripting, and SQL-based
interactions within Adobe Campaign workflows.

NEW QUESTION 18

A customer has an in-house CRM application that needs to create, update, and del ete custom data stored in the Adobe Campaign
Classic instance. What are the two minimum prerequisites for the CRUD operations to work? (Choose two)

* Whitelist CRM application&#8217;s server |P

* Configure IP affinity

* Authenticate as atechnical operator with appropriate rights

* Create arequest from Adobe Campaign Classic to the CRM application

For the CRM application to perform CRUD (Create, Read, Update, Delete) operations on Adobe Campaign Classic data, the
following prerequisites must be met:

* Whitelist CRM Application&#8217;s Server |P:Whitelisting the IP address of the CRM server ensures that only authorized
systems can access the Adobe Campaign instance. Thisis an important security measure to prevent unauthorized access and
facilitate secure communication between the CRM application and Adobe Campaign.

* Authenticate as a Technical Operator with Appropriate Rights:CRUD operations require the CRM application to authenticate as a
technical operator with the necessary permissions. The technical operator should have sufficient rightsto create, update, and delete
datain the Adobe Campaign database, ensuring that it can manage the custom data correctly.

These two prerequisites ensure secure and authorized access for the CRM application to perform CRUD operations within the
Adobe Campaign Classic environment.

NEW QUESTION 19

An Adobe Campaign Classic Devel oper& #8217;s client uses a unique customer 1D to identify and contact their customers. This
customer 1D isanumber. The client wants to send out a personalized email to all customers.

What exclusion setting can have a different impact if the ID would have been an email instead of a number?

* Duplicate addresses during delivery

* Quarantined recipients

* Previously contacted recipients

* Recipients who no longer want to be contacted

In Adobe Campaign Classic, handling exclusions for email-based campaigns often differs from those for campaigns based on unique
customer 1Ds (such as anumeric identifier). When using a unique customer 1D, the exclusion settings may be adjusted based on this
identifier rather than email-specific rules. Let& #8217;s explore how the exclusion setting in Duplicate addresses during delivery
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would be affected by the change in the customer identifier from email to a number:

* Duplicate Addresses During Delivery:This setting is primarily useful in email campaigns, asit prevents sending multiple emails to
the same email address. However, if the identifier is a number instead of an email address, this setting would have no impact. In the
case of emails, Adobe Campaign Classic checks for duplicate email addresses to avoid redundant emails. When the identifier is
numerical, Adobe Campaign wouldn&#8217;t inherently recognize or treat different email addresses as duplicates based on a
numerical ID.

* Quarantined Recipients:Quarantine settings in Adobe Campaign Classic are generally managed by email addresses or mobile
numbers. If anumerical 1D replaces an email as the primary identifier, quarantine settings might not change in terms of
functionality. However, email-based quarantines are directly tied to email delivery issues, so they are more impactful when emails
are the primary customer identifier.

* Previously Contacted Recipients: This setting depends on tracking previously contacted individuals, which can be managed by
email, mobile number, or customer ID. The primary change here would be in tracking by a different identifier; otherwise, the
exclusion criteriawould remain consistent.

* Recipients Who No Longer Want to Be Contacted: Adobe Campaign Classic handles this through subscription or opt-out statuses,
which are commonly associated with email addresses or mobile numbers. When using a unique numerical ID, the system could still
enforce opt-out preferences, but it would be less directly tied to email behavior and more to customer 1D-based exclusions.

Thus, Duplicate addresses during delivery is the setting most likely to behave differently when switching from email to a numerical
customer 1D, asit isinherently designed to recognize duplicate email addresses rather than unique numeric identifiers. This
difference is specific to how Adobe Campaign Classic manages exclusionsin email campaigns and highlights the distinction
betweenemail and numeric-based customer identification in delivery settings.

NEW QUESTION 20

In Campaign v8, a developer wants to implement a Campaign staging mechanism on a specific table. What is the correct way?

Save and update the database structure, |
: . - - y ; Lio com

Enable the staging mechanism in the schema definition by adding the autoStage="true" o eng :
arameter e

p d g}‘(ﬁpg

Update the database structure. The staging table will be created on l'emﬁ!ﬂ\h local database

Create a sample custom schema on Campaign Cloud database. No staging enabled at this ;

step

[Save and update the database struciure. Create a sample custom schema on Campaign Cloud database. No stagi

___________________________ ~ step. \s CO“T\

Banmeuﬁ Sd-iai@%%s the staging mechanism in the schema definition by adding the a
————————————————————————  barameter

_____________ S g S _' Save and updare the darabase strucrure

=
Etep I Update the database structure. The staging table will be created on Camy

Explanation:
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To implement a Campaign staging mechanism on a specific table in Adobe Campaign v8, the correct steps are as follows:

* Create a sample custom schema on the Campaign Cloud database. No staging enabled at this step.

* Thisinitial step involves defining the schemain the Campaign Cloud environmentwithout enabling the staging feature. The
developer first sets up the base schema structure.

* Enable the staging mechanism in the schema definition by adding the autoStage=& #8221;true& #8221; parameter.

* After defining the schema, the devel oper needs to enable staging by adding autoStage=& #8221;true& #8221; to the schema
definition. This parameter instructs Campaign to create a staging mechanism automatically.

* Save and update the database structure.

* Once staging is enabled, the devel oper saves the schema and updates the database structure. Thiswill prepare the schemato
incorporate the staging functionality.

* Update the database structure. The staging table will be created on the Campaign local database.

* Thefinal step involves updating the database again, which will create a staging table on the Campaign local database. This table
acts as atemporary areato manage data before it is permanently committed to the main table.

These steps ensure that the staging mechanism is correctly implemented, allowing data to be processed and reviewed beforeiit is
finalized in Adobe Campaign v8.

NEW QUESTION 21

A developer wants to send an alert to an operator that contains the names of profiles who opened the newsletter. The

profile& #8217;s first and last name fields are linked to the recipients targeting dimension, whereas the alert activity islinked to the
operator targeting dimension. What activities would the devel oper need to send the notification?

* Query > Test > Alert

* Query > Enrichment > Test > Alert

* Query > JavaScript Code > Alert

* Query > JavaScript Code > Test > Alert

In this scenario, the goal isto send an alert containing profile information (first and last names) of those who opened a newsletter,
but the alert is directed to an operator (not directly tied to the recipient schema):

* Query Activity:The workflow begins with a Query activity to identify profiles who opened the newsletter. Thiswill extract the
relevant recipient data.

* Enrichment Activity:Since the alert needs profile names but is tied to the operator dimension, an Enrichment activity is essential. It
joins the recipient& #8217;s data (first and last name) to the alert& #8217;s targeting dimension, bridging the recipient and operator
data.

* Test Activity:A Test activity can be used to filter and ensure that only the intended profiles are included before the dert is
generated.

* Alert Activity:Finally, the Alert activity is configured to send a notification to the operator with the enriched profile data.

Therefore, the correct sequence to achieve this functionality is Query > Enrichment > Test > Alert, as it ensures that the necessary
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profile datais linked to the operator dimension for the alert.
NEW QUESTION 22

What is a use case for a custom target mapping in Adobe Campaign Classic?

* |nclude seed addresses in the delivery

* Retarget on the basis of segmentation

* Storethe addressin an individua table

A custom target mapping in Adobe Campaign Classic is used primarily when there is a need to customize the relationship between
recipient data and the delivery or targeting mechanism. A specific use case for custom target mapping isto store data, such as
addresses, in an individua table rather than the default recipient table. Here& #8217;s how it works:

* Storing Address Datain a Custom Table:When a client requires specific recipient data (like an address) to be stored separately for
particular campaigns or use cases, a custom target mapping allows for thislevel of flexibility. It lets devel opers specify an individual
table to house this data, rather than using the standard recipient schema.

By using custom target mappings, devel opers can fine-tune data storage and retrieval strategies in Adobe Campaign, allowing more
tailored approaches to recipient management and targeting.

NEW QUESTION 23

An Adobe Campaign Classic Developer needs to set up aworkflow that imports customer data from an S3 bucket on adaily basis.
The records must be stored in an existing Campaign table. Which sequence of workflow activities should the Developer use?

* Scheduler, File collector, Dataloading, Update data

* Scheduler, File transfer, Data loading, Update data

* Scheduler, File transfer, Data extraction, Update data

* Scheduler, File collector, Data extraction, Update data

To set up aworkflow that imports customer data from an S3 bucket daily and stores it in an existing Adobe Campaign table, the
following sequence of activitiesis appropriate:

* Scheduler:This activity schedules the workflow to run daily, triggering the data import process at a specified time.

* File Transfer:The File Transfer activity is used to download files from an external source, such as an S3 bucket. It ensures that the
datafileis available locally within the Campaign environment for processing.

* Data Loading:This activity reads the downloaded file (e.g., CSV format) and | oads the data into atemporary table or directly into
the workflow for further processing.

* Update Data:Finally, the Update Data activity inserts or updates the existing records in the Campaign table with the imported
customer data, ensuring that the table reflects the latest information.

Using this sequence, Scheduler, File transfer, Data loading, Update data, facilitates a streamlined import process that handles data
transfer, loading, and updating efficiently.

NEW QUESTION 24
A customer has an internal sales application that needs to create, update, and delete records to and from Adobe Campaign Classic.
The application communicates in real-time with Adobe Campaign Classic. Which customization should be used to implement the

simple CRUD operations?
* Data Schema Methods
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* Workflow with query and update activities

* SQL script to query and update data

* Data Schema attributes

To implement simple CRUD (Create, Read, Update, Delete) operations in Adobe Campaign Classic via an internal application, the
best approach is to use Data Schema Methods. Data Schema Methods allow real-time interaction with Adobe Campaign& #8217;s
database by exposing a set of predefined APIs for managing data entities directly. These methods are suitable for synchronous
operations, which are typical for real-time applications.

In Adobe Campaign Classic, Data Schema Methods are part of the API suite, enabling the external system to perform data

mani pulations, such as creating, updating, or deleting recordsin real-time, by leveraging the data schema definitions. These methods
provide a direct and efficient way to interact with the Campaign Classic database while respecting data integrity and avoiding the
complexity of creating custom workflows or scripts.

Other options, like Workflows or SQL Scripts, are generally suited for batch operations or specific backend processes, not for
real-time operations that require immediate feedback. Therefore, Data Schema M ethods offer the most direct and reliable solution
for CRUD operations in Adobe Campaign Classic in areal-time context.

NEW QUESTION 25

A developer needs to check for missing personalization before sending deliveries to the targetedaudience and cancel the particular
delivery. How would the developer do this?

* Control typology rule

* Filtering typology rule

* Adding script in delivery

In Adobe Campaign Classic, a control typology ruleis the appropriate method for checking personalization before sending a
delivery. Control typology rules can be set up to validate certain conditions, such as verifying the presence of personalization fields.
If any required personalization is missing, the control rule can trigger a cancellation of the delivery or flag it for review.

By implementing this rule, the developer ensures that each delivery meets personalization requirements, preventing incomplete or
improperly personalized messages from reaching the audience.

Filtering typology rules and delivery scripts are not as well-suited for this purpose, as they are not designed for pre-send validation
in the same way as control rules.

NEW QUESTION 26

A new file must be loaded into Adobe Campaign Classic, and the file contains datain XML format. Which activity should be used
to import thisfile?

* DataLoading (file)

* JavaScript code

* Import

* Loading (SOAP)

For importing datain XML format into Adobe Campaign Classic, the Data Loading (file) activity is the most suitable choice. This
activity is specifically designed for importing data files into the system, supporting various formats, including XML, CSV, and
others.

The Data Loading (file) activity can be configured to handle XML files by mapping XML elements to the corresponding schema
fieldsin Adobe Campaign Classic. This process involves specifying the file location, defining the data structure, and mapping XML
datafieldsto the data schemain Adobe Campaign. This method is also advantageous because it provides built-in options for error
handling, data transformation, and validation before the data is committed to the database.
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Other options, such as JavaScript code or Loading (SOAP), are typically used for custom processing or SOAP-based integrations,
respectively. While these can technically handle XML data, they are less straightforward and would require additional setup. The
Import activity isamore generic term and does not specifically handle XML data, making Data Loading (file) the optimal choice for
this scenario.

NEW QUESTION 27

A client has implemented a custom integer field in the nmsRecipient schema called Activity Rating. Thefield is populated during an
import process that runs highly. The ActivityRating can contain a value between 0 and

9. When targeting recipients, it is common for the client to specify the ActivityRating should be between arange, for example,
between 2 and 5. What is away to repeat this query?

* A target mapping

* A pre-defined filter

* A topology rule

In Adobe Campaign Classic, a pre-defined filter is the best way to repeatedly query arange of values for a custom field like
ActivityRating in the nmsRecipient schema. Here& #8217;s why thisis the optimal choice:

* Pre-defined Filter: This feature allows usersto set up reusable queries or conditions that can be easily applied to segmentation and
targeting activities. In this case, the filter can be defined once to allow targeting recipients based on arange of ActivityRating values,
such as between 2 and 5.

Once set up, thisfilter can be reused whenever required without manually configuring the range each time.

Other options, such as target mappings and topology rules, do not directly support repeated filtering in this manner. Target mappings
are more about defining data relationships for targeting, while topology rules are typically used for controlling delivery constraints,
such as limits on email sends, rather than for data querying. Therefore, a pre-defined filter is the most efficient solution for targeting
recipients within a specified range of ActivityRating valuesin Adobe Campaign Classic.

NEW QUESTION 28

A client requires downloading a CSV file from an AWS S3 bucket on a scheduled basis and processing the contents to update a
custom schema in the Adobe Campaign Classic instance. Which component should be used to implement the AWS S3 connection?
* FDA connector

* JavaScript activity

* JSSP

* External account

In Adobe Campaign Classic, an External Account isthe correct component for connecting to an external data source like AWS S3:

* External Account:This configuration allows Adobe Campaign to interact with external systems via protocols such as SFTP, HTTP,
or cloud storage services like AWS S3. For this scenario, the devel oper would set up an External Account with the AWS S3
connection details, enabling scheduled file downloads directly from the S3 bucket.

By configuring an External Account, the workflow can seamlessly connect to the AWS S3 bucket and retrieve the CSV filesfor
processing and updating the custom schema in Adobe Campaign.

NEW QUESTION 29

A developer wants to count the recipient profiles with their email, first name, last name, and the number of total subscriptions to
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identify the most interested persons for the subscription services. How would the devel oper do this?

* Workflow activity

* SQL function

* Data schema method

To count recipient profiles and gather details like email, first name, last name, and the total number of subscriptions, the devel oper
should use aworkflow activity in Adobe Campaign Classic. Workflow activities, particularly query and aggregates, alow the
developer to filter profiles and compute counts based on specified criteria.

Using aworkflow is efficient for thistask asit provides avisual interface and built-in capabilities for data selection, filtering, and
aggregation. This method avoids the need for complex SQL or custom data schema methods, simplifying the process and leveraging
Campaign&#8217;s native workflow tools for data processing.

NEW QUESTION 30

Review the code below and mark the correct option:

javascript

Copy code

var query = NLWS.xxtkQueryDef .create({

queryDef: {

schema: &#8216;nms:recipient& #8217;,

operation: &#8216;select& #8217;,

lineCount: &#8216;5&#38217;,

select: { node: [

{expr: &#8216; @firstName& #8217},

{expr: &#8216; @|astName& #8217;},

{expr: &#8216;@email & #8217;}

1}

}).ExecuteQuery().getElements();

What would be the correct code to retrieve the email for each record?

* for (vari =0; i < query.length; i++) { loglnfo(query[i].$email); }

* for (vari =0; i < query; i++) { loglnfo(query[i].$email); }

* for (vari =0;i < query.len; i++) { loglnfo(query[i].$email); }

In this JavaScript code snippet, the developer has queried recipient data, selecting the first name, last name, and email from the
nms:recipient schema. To retrieve and log each email address from the query results, they need to loop through the returned array:
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* Query Result:The result of ExecuteQuery().getElements() is an array of objects, where each object represents a record with
selected fields (in this case, @firstName, @lastName, and @email).

* Correct Loop Syntax: The correct syntax for looping through an array in JavaScript involves using .length to determine the number
of elementsin the array. Therefore, for (var i = 0; i < query.length; i++) isthe correct loop structure.

* Accessing the Email Field:Within each record object, loglnfo(query[i].$email); accesses the

$email property and logsit. This syntax correctly refersto each record& #8217;s email field within the loop.

Option A is correct because it accurately loops through the query results and retrieves each email address using the $email attribute.

NEW QUESTION 31

A customer needs an automated process to send event notifications every 15 minutes to a group of users. No user should receive the
same notification twice. What activities should the Adobe Campaign Classic developer use in the Campaign workflow to perform
this?

* Wait activity and Test activity before targeting

* Scheduler and Test activity before targeting

* Scheduler and a Test activity after targeting

* Wait activity and Test activity after targeting

To automate event notifications every 15 minutes in Adobe Campaign Classic and ensure users do not receive duplicate
notifications, the following workflow activities are used:

* Scheduler Activity: This activity is set up to trigger the workflow every 15 minutes. The Scheduler alows precise timing control
over when workflows execute, ensuring the notifications are sent at the desired intervals.

* Test Activity After Targeting: The Test activity helps exclude users who have already received a specific notification. Placing it
after targeting ensures that only new recipients (those who haven&#8217;t received the notification) are selected, effectively
preventing duplicates.

This combination ensures that the notifications are automated at regular intervals, with the Test activity filtering out any users who
have already received the notification. Using Scheduler and a Test activity after targeting meets the requirement of avoiding
duplicate notifications while sending them at the specified intervals.

NEW QUESTION 32

A developer wants to retrieve data from multiple schemas and insert data into the temp table within aworkflow. Which two methods
should be used to perform this operation? (Choose 2)

* Xtk.queryDef.create()

* Xtk.workflow.execute()

* Xtk.queryDef.Update()

* Xtk.session.write()

To retrieve data from multiple schemas and insert it into a temp table within an Adobe Campaign Classic workflow, the following
methods are used:

* Xtk.queryDef.create(): This method is employed to construct and execute queries across multiple schemas. It allows developersto

retrieve data dynamically from various sources within the database, which is essential for workflows that need to aggregate data
from different schemas.
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* Xtk.session.write():After retrieving data, Xtk.session.write() is used to insert data into a temp table. This method enables writing
directly to tables, including temporary tables, which are often used to store intermediate results for further processing within
workflows.

These methods together provide the necessary functionality for dataretrieval and insertion within workflows, enabling effective
mani pulation of temp tables based on multiple data sources.

NEW QUESTION 33

A customer has a custom CRM system that holds all profiles used for marketing campaigns. The customer wants to have the data
available in Adobe Campaign Classic and use it for marketing campaigns. The CRM system is relying on HTTP communication to
communicate with other systems. In which two ways can the CRM system push profiles to Adobe Campaign Classic? (Choose two)
* SOAP

* External Account

* REST

* SFTP

For integrating a custom CRM system with Adobe Campaign Classic to push profile data, the two primary methods of HTTP
communication available are SOAP and REST APIs.

* SOAP (Simple Object Access Protocal):

* Adobe Campaign Classic supports SOAP web services, which allow external systemsto interact with Campaign&#8217;s data and
services. SOAP iswell-suited for structured, reliable data exchanges, and Adobe Campaign provides extensive SOAP API
documentation for operations such as creating, updating, and deleting profiles.

* REST (Representational State Transfer):

* Adobe Campaign also supports RESTful APIs, which provide a more lightweight and flexible way to interact with Campaign
Classic. REST APlsareideal for web-based integrations due to their simplicity and compatibility with JSON, making them a
popular choice for modern applications.

Using SFTP would not meet the requirement of HTTP-based communication, and External Account is more about configuring
connection settings rather than serving as a direct data transfer method.

Therefore, SOAP and REST are the best methods to meet the integration requirements for the CRM system and Adobe Campaign
Classic.

NEW QUESTION 34

A Campaign Classic devel oper wants to monitor which variables are being passed through a workflow to begin debugging a
JavaScript activity. When executing the workflow, which action should the devel oper take to show the variables that are being
passed throughout the workflow?

* Audit messagein the journal

* Keep the result of interim populations between the two executions

* Display progression information

* Display thetasks and log

In Adobe Campaign Classic, Display progression information is the appropriate action to monitor variables being passed through the
workflow. This feature provides insight into the data being processed at each step, which is essential when debugging.

Here& #8217;s how it helps:
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* Progression Information in Debugging: This setting allows devel opers to see the data transitions, including variables passed
between activities. By enabling progression tracking, devel opers can view detailed ogs and understand what variables are passed at
each stage of the workflow, which is particularly useful in identifying issues within JavaScript activities.

* Visualization of Variables:This action offers an interface to view records and variables directly as they move through the
workflow, showing interim data sets. It makes it easier to confirm the correct variables are being passed or identify where
unexpected values occur.

Thus, using Display progression information is the optimal choice to observe variable transitions throughout a workflow, aiding in
debugging JavaScript and other activities.
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